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Objectives

By the end of this presentation, the participants 
will be able to: 

•Appreciate what is happening in the social media 
and mHealth field for public health marketing and 
messaging

•Examine the reasons why we should use media for 
public health messaging 

•Take away some tools to help us actively engage in 
public health campaigns using new media



What is New Media? 

•A catch-all term that describes all forms of 
digital communications

•Social communication, eTrade, eHealth, 
eLearning, mHealth, videos,  over the internet

•May include traditional media- CDs, DVDs 

•Using of tablets, PCs, laptops, smartphones, 
basic phones

•Constantly changing definition



What is the Nature of New Media?

• Monologue to dialog to campaign

• Allows for sharing knowledge, 
experiences, opinions
• individual and organizational

• Encourages participation and 
ownership of a cause

• Is highly adaptable and constantly 
changing

• Capable of raising an issue so that it 
gets noticed

• Provides a low cost way to reach the 
masses

John Oliver: A genius in use of new 
media to raise important issues. 
E.g., tobacco, food waste 

#Jeffwecan is a diseased lung



A. Those who play the game

B. Those who watch the game

C. Those who don’t even know 
the game is being played

What is your type?

Types of people in this room



What game is being played? 



Test: True or False

•Approximately, half the world’s population uses the 
internet 

• True – 46%

•Globally more women own mobile phones compared 
to men

• False
• women are 14 % less likely to own a mobile phone

• In South Asia the gap is 38%

•Worldwide more people have access to mobile phones 
than clean toilets

• True
• Of the world’s seven billion people, six billion have mobile phones. 

However, only 4.5 billion have access to toilets or latrines



http://gsmamobileeconomy.com/global/

Good news, bad news



Global Information and Communication 
Technology (ICT)  developments, 2001-2015
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Who is your target audience?

1. Women of childbearing age 

2. Teens

3. Non-English Speakers

4. Sometimes people who can not read

5. Health professionals

6. Families 

7. Policy makers

8. Donors



FIGURE 2. Twelve Common mHealth and ICT Applications
Source: Labrique et al. Global Health: Science and Practice 2013 | Volume 1 | Number 2

Technology and Applications 



By having an active social media presence for public 
health messaging, your organization can

•Pro-actively push health messages

•Answer questions

•Provide support for families in need

•Have a conversation with organizations like you

•Listen to public’s concerns

•Promote events

•And the list goes on….



Event Promotion



Health funding for research and programs using new 
media





Use of videos for health education and 
healthcare worker training

https://www.youtube.com/watch?v=JGUFQOAeXVM

https://www.youtube.com/watch?v=JGUFQOAeXVM


Health Phone 



MAMA – Mobile Alliance for Maternal Action 
http://www.mobilemamaalliance.org/

• Evidence-based adaptable messages in 

maternal, newborn and child health. 

• Personalized, pregnancy and post-partum 

stage-based 2-3 text or voice messages/wk

• Started in Bangladesh, India, South Africa

• Reached 250,000 mothers and families, over 140 
organizations in 54 countries

• Guidelines and training are available



Tools: How to 
play the game



Terms

Handle: Your Twitter username identified with the @ symbol.

Follow: The act of connecting with someone on Twitter.

Hashtag: Words preceded by a # sign (i.e., #WorldBDDay) tie 
various tweets together and relate them to a topic

Tweet: A post on Twitter. Limited to 140 characters.

Twitter Chat/Twitter relay: hosting a conversation utilizing a 
hashtag that ties a particular event together for a set time.

Thunderclap: Crowdspeak platform

Buzzday: All activates related to one campaign using a 
hashtag on a specific day



Meme Vine



Twitter Stats

•Worldwide, 304 million active Twitter users in 2015

•Twitter year on year growth continues to rise

• In 2015, 20.5% of internet users in the US are 
expected to have twitter accounts. 

•Mobile users are more active on Twitter than desktop 
users. 

•Twitter Usage

•27% 35-44 year olds

•30% of 25-34 year olds 

•13% of 18-24 year olds 

70% are of child 
bearing age



How we are playing the game?





World Prematurity Day



World Birth Defects Day





Actual #worldbdday tweets in world 
languages (2014)

• Geboortedefekte raak 1 i in 33 babas wêreldwyd. Dit is 'n groot
oorsaak van dood of ongeskiktheid. Leen jou stem. 
#WorldBDDay (Afrikaans)

• Likoli tsa tsoalo ama 1 + i ka 33 masea a lefatseng ka bophara. Ke ka
sehloohong e bakang ka lefu kapa ho bogole. #WorldBDDay (Sesotho)

• Mtoto mchanga mmoja kati ya kila 33 duniani huathirika na kasoro za
kuzaliwa. Hii ni sababisho kubwa ya vifo/ulemavu. #worldbdday 
(Swahili)







World Birth Defects Day 3 March 2016

#WorldBDDay

What will you do?


